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LRB Number 15-4092/1 introduction Number S$B-524 Estimate Type  Original

Description
Tourism marketing expenses and making an appropriation

Assumptions Used in Arriving at Fiscal Estimate

2015 SB 524 would increase funding to the Department of Tourism for marketing expenditures for
advertising and promotion designed to attract people to Wisconsin and to stimulate the enjoyment of the

state.

The bill would increase the Department's marketing expenditures in biennial appropriation s. 20.380 (1) (b),
by $3,000,000 in each fiscal year of the 2015-17 biennium. The Department estimates that it would be able

to absorb the workload associated with the increased marketing activities.

Long-Range Fiscal implications



