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Representative Spillner:

This substitute amendment requires the department of tourism to establish the
advertising rates in rules. The department may not know what the market will bear
for such advertisements until it actually begins selling the space. That is, the rules
might initially undervalue (or overvalue) the space.  OK?

Expenses of selling advertising will be paid from the appropriation under s. 20.380
(1) (b), tourism marketing. OK?
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