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DOA...... Justus — Using Indian gaming revenue for tourism marketing and
economic development (Indian gaming initiative) :

FOR 1999-01 BUDGET — Not READY FOR INTRODUCTION

1 AN Act /K: relating fo: various tourism marketing expenditures from Indian

@ - gaming revenue,

ECONOMIC DEVELOPMENT

Under current law, Indian gaming receipts are deposited in an appropriation
to the department of administration (DOA). The bill requires an any ual transfer
from that apax_ggriation to an appropriation to the department of tqurism for a
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For furth#r ihfdfm_ation see the state and local fiscal.estimate, which will be
printed as an appendix to this bill.

The people of the state of Wisconsm, represented in senate and assembly, do
enact as follows:

SEcCTION 1. 20.380 (1) (b)‘ (title) of the statutes is amended to read:

20.380 (1) (b) (title) Tourism marketing; general purpose revenue.

“‘"NOTE “This SDCTION involves a change in an appropnanon that must be -
reflected in the revised schedulems 20.005, stats.

——SECTION 2. 20.380 (1) (kg) (title) of the statutes, as created by 1999 Wisconsin _ }

«++NoTE: This SEsTION/involves a change in 8n-appropriation, but sk A
o Teflected in the rev:sed schedm,gm_gﬁo 005, stats:, because of a delayed effectiVve

SEcTION 3. 20.380 (1) (kg) of the statutes is created to read:

20.380 (1) (kg) Tourism marketing T

Y%

All moneys transferred from the appropriation account under s. 20.505 (8) (hm) 6. M*\(. o
-\
for all of the following purposes: W

=

1. Tourism marketing expenditures to promote tourism in
in which is located a casino that is operated by an American Indian tribe or band.
2. Providini funds under s. 41.17 for the joint effort marketing of tourism in

PRt
in which is located a casino that is operated by an American

Indian tribe or band.

&

«x++NOTE: This SECTION involves a change in an appropriation that must be
reflected in the revised schedule in s. 20.005, stats.

+++«NOTE: The creation of s. 20.380 (1) (kg) is based on the creation of s. 20.505 (8)
(hm) in LRB—0757. If LRB-0757 is not included in the budget bill, this patagraph will

have to be redrafted.
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3 SecTioN 5. 20.505 (8) (hm) 6. of the statutes is created to read:

4 20.505 (8) (hm) 6. The amount transferred to s. 20.380 (1) (kg) shall be

ﬁ’?-" @ BAD 0. ﬂ*‘”o 0ob
,p

¥ ««NOTE: The c;eatwanWof s. 20 505 (8) (hm) 6. ﬁed on the

creation of s. 20.505 (8) (hm) in LRB-0757. If LRB-0757 is not mclude the budget
bill, s. 20.505 (8) (hm) 6. will have Lo be redrafted. : ' R 4
SECTION 7. 41.17 (4) (¢) of the statutes is amended to read:;
41.17 (4) (c) Funds E xcggt as provided in par. (cm ). funds released inany given - :_.
12 project may not exceed 50% of the total project costs, less that,portion of the amounts Q
13 recovered by the applicant through the sale of advertising or other promotional ‘;\ :
14 - considerations in coﬂnection with the project which exceeds 50% of the total project "E
15 costs. ‘%,5
16 ™) of the statutes is created to read )
@ Funds released for the joint effort marketing of tourism in @
@ in which is located a casino that is operated by an American Indian

19 tribe or band may not exceed 75% of the total project costs, less that portion of the

20 amounts recovered by the applicant through the sale of advertising or other

21 promotional considerations in connection with the project which exceeds 25% of the

22 total project costs.
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DRAFTER’'S NOTE LRB-0820/4dn
FROM THE PJK:emh&kmg:ijs
LEGISLATIVE REFERENCE BUREAU

January 22, 1999

Sarah:

This redraft makes a number of changes. It:

1. Changes the language regarding areas affected by gambling to include counties
in which a casino is located and counties adjacent to such counties.

9. Adds the local tourism marketing grant program to the draft and funds the
program out of s. 20.380 (1) (kg).

3. Deletes the Brown County grant.

4. Moves up the initial transfer from s. 20.505 (8) (hm) 6. to FY 1999-2000 and
changes the amount of the transfer to $4,000,000 in each fiscal year.

(Pm afraid you have now reached your limit on changes to this draft.)

Pamela J. Kahler
Senior Legislative Attorney
266—-2682
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DOA.......Justus — Using Indian gaming revenue for tourism marketigm
economic development (Indian gaming initiative)

FOR 1999-01 BUDGET — NOT READY FOR INTRODUCTION

1 AN AcT Q fe]ating to: various tourism ma’rketing éxpenditures from Indian

2 gaming revenue, creatiﬁg'a local tourism marketing grant program, granting

3 rule-making authori-ty and making an appropriation. -

Analysis by the Legislative Referencé Bureau
COMMERCE AND ECONOMIC DEVELOPMENT

ECONOMIC DEVELOPMENT

— T Under current law, Indian gaming receipts are deposited in an appropriation
to the department of administration (DOA). The bill requires an annual transfer
from that appropriation to an appropriation to the department of tourism for a
number of purposes, including making tourism marketing expenditures to promote

 tourism in counties of the state in which are located casinos that are operated by
American Indian tribes or bands or in counties adjacent to such counties; making
grants to local tourism marketing organizations; and providing funds to nonprofit
organizations for the joint effort marketing of tourism in the state in counties in
which are located casinos that are operate@American Indian tribes or bands or
in counties adjacent to such counties.

Under current law the department of tourism may contribute up to 50% of the
cost of a project by a nonprofit organization for the joint effort marketing of tourism
in the state. The bill provides that for a joint effort marketing project in a county in
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which a casino is located, or in an adjacent county, the department of tourism may
contribute up to 75% of the cost of the project.
Finally, the bill creates a local tourism marketing grant program that is paid
out of the appropriation to the department of tourism to which Indian gaming
- revenue is transferred. Under the program, local tourism marketing organizations,
defined as chambers of commerce or certain other nonprofit organizations that
promote tourism on behalf of municipalities, may apply to the department of tourism
for grants for projects promoting tourism. The bill sets out the application criteria
and other requirements related to the grant process, including a 50% match of funds
by a local tourism marketing organization receiving a grant. Although the program
is limited to $1,500,000 in grants per fiscal year, the department of tourism must
promulgate rules regarding the amount that any local tourism marketing
organization may receive as a grant. That amount must be based, in wholeorin part,
on the number of tourist lodging units located within a]l of the municipalities for
which the grant is awarded. S
For further information see the state and local fiscal estimate, which will be
printed as an appendix to this bill. S :

The people of the state of Wisconsin, represented in senale and assembly, do
enact as follows: _ : -

| 1 SECTION 1. 20.'380 (1) (b) (title) of the statutés is amended to recad:
9 20.380 (1) (b) (title) Tourism marketing: general purpose revenue.

«»s+NOTE: This SECTION involves a change in an appropriation that must be
reflected in the revised schedule in s. 20.005, stats. -

SecTIiON 2. 20.380 (1) (kg) of the statutes is created to read:

W

20.380 (1) (kg) Tourism marketing; gaming revenue. All moneys transferred
from the appropriation account under s. 20.505 (8) (hm) 6. for all of the following

purposes: % ’

1. Tourism marketing expenditures to promote tourism in thisstatein acounty, |

W =1 O Ut

or in a county that is adjacent to a county in this state, in which is located a casino

=
ib' @ that is operated by 8% American Indian tribe or ban

10 2. Providing funds under s. 41.17 for the joint effort marketing of tourism in
’ 11 this state in a county, or in a county that is adjacent to a county in this state, in which

3 \ is located a casino that is operated by ¥ American Indian tribe or band
\

~/
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SECTION 2

3. Making the local tourism marketing grants under s. 41.18.

+++«NOTE: This SECTION mvolves a change in an appropriation that must be
reflected in the revised schedule in s. 20.005, stats.

++++NOTE: The creation of s. 20.380 (1) (kg) is based on the creation of s. 20.505 (8)
(hm) in LRB~0757. If LRB-0757 is not included in the budget bill, this paragraph will .
have to be redrafted.

SEcTION 3. 20.505 (8) (hm) 6. of the statutes is created tb read:
20. 505 (8) (hm) 6. The amount transferred to s. 20.380 (1) (kg) shall be
$4,000, OOO

=«+NOTE: The creation of s. 20.505 (8) (bun) 6. is based on the creation of s. 20.505
(8) (hm) in LRB-0757. If LRB-0757 is notincluded in the budget bill, s. 20. 505 (8) (hm)
6. will have to be redraﬂed

SEcTION 4. 41.17 (2) of the statutes is amended to read:

41.17 (2) ELIGIBILITY Any E Except as provided in sub. (5), any public or private. .
organization not orgamzed or incorporated for profit may apply to the departmen_t_, N
for joint effort markeﬁng funds under this section. Prior to applying for such funds,
each prospective applicant shall have submitted, at the time and in the manner
provided by departmental rule, a plan and budget specifying the media to be used,
the market to be approached, the facilities and attractions to be promoted and the
applicant’s estimated expenditures and receipts for the various projects within the
plan. If such plan is coordinated with the statewide marketing strategy, the
department shall approve it and the submitting organization shall be eligible to
apply for joint effort marketin“g funds under this section.

SECTION 5. 41.17 (4) (¢) of the statutes is amended to read:

41.17 (4) (¢) Funds Except as provided in par (cm), funds released in any given
project may not exceed 50% of the total project costs, less that portion of the amounts

recovered by the applicant through the sale of advertising or other promotional
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considerations in connection with the project which exceeds 50% of the total project
costs.

SECTION 6. 41.17 (4) (cm) of the statutes is created to read:

41.17 (4) (cm) Funds released for the joint effort marketing of tourism in this

state in a county, or in a county that is adjacent to a county in this state, in which is

75% of the total project costs, less that portion of the amounts recovered by the
applicant through the sale of advertisjng or other promotional considerations in
connection with the project which exceeds 25% of the total ‘project costs.

SECTION 7. 41.17 (5) of the statutes is created to read:

41 17 5) RESTRICTION RELATED TO RECEIPT OF LOCAL TOURISM MARKETING GRANT.
A local t:ourism marketing organization, as deﬁned ins. 41.18 (1) (d), that receives
a grant under s. 41.18, may not apply for _]omt effort marketing funds under this
section until at least 12 months have elapsed from the date on whlch the local -
tourism marketing organization last received any funds under s. 41.18.

SECTION 8. 41.18 of the statutes is created to read:

41.18 Local tourism marketing grants. (1) DEFINITIONS. In this section:

(a) “Fiscal year” means the period beginning on July 1 and ending on the
following June 30.

(b) “Local convention and visitors bureau” means a nonprofit organization that
does all of the following:

1. Represents one or more municipalities.

2. On behalf of the each municipality under subd. 1., actively solicits

convention, group and leisure visitors.
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SECTION 8

3. Devotes at least 80% of its budget to the promotion and development of
tourism.

(¢) “Local destination marketing organization” means a chamber of commerce
or other nonprofit organization that does all of the following:

1. Represents one or more municipalities that are not served by a local
convention and visitors bureau.

2. Devotes at least 80% of its budget to the promotion and development of
tourism.

-8. Operates with an annual budget that exceeds $300,000.

(d) “Local tourism marketing organizétion”= means a local convention and
vi_sitors burcau or a local destination marketing, m-_ganization. o

(e) “Municipality” means a city, village oi' town.

€3] “Rooming units” means rooms or other units designated for lodging at all of -
the foll.o\:vvi'ng:’ | H

1. Hotels, as defined in s. 254.61 (3).

2 Bed and brealkfast establishments, as defined in s. 254.61 (1).

3. Tourist rooming houses, as defined in s. 254.61 (6).

(2) GRANT PROGRAM; NUTICE OF FUND AVAILABILITY. (a) From the appropriation
under s. 20.380 (1) (kg) 3., the department shall make grants to local tourism
marketing organizations as provided in this section.

(b) At least twice annually, the department shall publish in the official state
newspaper a notice that brovides at least all of the following information:

1. That funds are available for making grants to local tourism marketing
organizations.

2. The approximate amount of funds that are available.
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SECTION 8
3. Eligibility requirements.
4. Where and how application forms and materials may be obtained.

5. The date by which the departmeht must receive a completed-application in

order for an applicant to be considered-for a grant.

(3) APPLICATION. Any local tourism marketing organization in this state is |

eligible to apply for a grant under this section. An application for a grant shall

" include all of the following:

(a) A request for a grant in a specified amount.

(b) Acopyof theorgénizefion’s art‘icles of incorporatien,or other ‘org‘anizational :

documents asa nonprofit orgamzatlon

© A statement speclfym gevery mumc1p ality represented by the orgamzatlon, o

together w1th a letter from the govermng body of each municipality - spec1ﬁed
verifying that the orgamzatlon isthe only local tourlsm marketmg orgamzatlon that

may apply for a grant under thls section with respect to the municipality dunng the

current fiscal year. For purposes of this paragraph, if a municipality levies a room

tax under s. 66.75, the organization must be the only tourism entity, as defined in s.

66.75 (1) (), with respect to the municipality. If a municipality does not levy a room

tax under s. 66.75, the organization must be the entity that promotes and develops
tourism for the municipality.

(d) A statement that the organization employs a full-time paid professional
executive director or chief executive officer who is responsible for the developn:aent
and promotion of tourism within each municipality served by the organization.

(e) Alist, certiﬁed by the organization’s fiscal officer or treasurer, of the rooming

units located and operating on the date of the application in each municipality

-
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SECTION 8

specified in par. (c), together with the address, telephone number and number of
rooming units for each entity that owns or manages the rooming units.

(). A statement, certified by the organization’s fiscal officer, accountant or
treasurer, that the organization’s currently approved budget contains fundingin the .

amount specified in par. (a) that is available for the match .r‘equir_ed under sub. (6)

(e

@A detailed description of each project to be funded w1th the grant, including

a detailed plan and budget specifying the medla to be used, the market to be

approached the fac111t1es and attractlons to be promoted and the orgamzatlons

: estlmated expendltures and receipts.

(4) No'mcn OF GRANT AWARD Wlthm 30 days af’ter the department receives an

apphcatlon that the department determmes is complete, the department shall notify -
the apphcant of whether the department wﬁl award a grant to the apphumt and, il
(so of the amount of the grant. The dec1s1on of the department with respect to the o

‘ awardmg 6f a grant under this sectlon is final and not appealable and not subject to

administrative review under ch. 227.

(5) WRITTEN AGREEMENTS. If the department makes a granttoa local tourism
marketing organization under this section, the local tourism marketing organization
shall enter into an agreement with the department that specifies at least all of the
following:

(a) The name, address and an individual who may be contacted with respect
to the organization and with respect to its advertising agency, if any.

(b) A description of each project for which the grant proceeds may be used,
including the media to be used, any market research, the date or inclusive dates for

the project and the geographic market to be reached.
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SecTION 8
(¢) An itemized statement of the estimated total cost of each project for which
the grant proceeds may be used.
(d) "An itemized statement of the estimated revenues accruing to the
organization from each project through edvertising, contributions or other sotirces.
(e) The conditions for the release of the grant proceeds.

(6) LimitaTioNs. (a) 1. In any fiscal year, the department may award no more

than $1.500,000 in grants under this section.

2 The department shall promulgate rules regarding the grant amount that

‘ may be received by a local toumsm marketlng orgamzatlon Thegrant. amount shall

be based in whole or in part on the number of roommg units contalned w1thm all. -

of the mun1c1paht1es mth respect to which the grant is-awarded.:

(b) No funds may be released under this secmon for a pro;ect +thatis not: mcluded : b

m an advertising plan and budget submltted by a local tounsm marketmgv

organization and approved by the department.

(c) No funds may be released except in accordance with the written agreement

under sub. (5).

(d) No funds may be released except upon presentation of receipted vouchers
for project expenditures by the local tourism marketing organization, together with
such other documentary evidence substantiating payments and the purposes for
which the payments were made as is required by rules of the department.

(e) Funds released for any given project may not exceed 50% of the total project v
costs, less that portion of the amounts recovered by the applicant through the sale
of advertising or other promotional considerations in connection with the project that

exceeds 50% of the total project costs.
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SEcCTION 8

1 (f) No funds may be used to compensate any officer or employe of the local
2 tourism marketing organization for salaries or expenses.
3 (g) No name or picture of any living state or local public official or candidate
4 for public office may be used in any project for which funds are received under this
5 section.
6 (h) The department may promulgate rules imposing additional requirements
7 to ensure that public funds are used to promote the maximum number of attractions
8 and facilities.
9 SECTION 9. 227.03 (9) of the statutes is created to read:
10 2927.03 (9) Subchapter ITI does not apply to decisions made by the department
11 of tourism regarding the award of grants under s. 41.18.
12 (END)



DRAFTER’S NOTE LRB-0820/5dn
FROM THE PJK:cmh&kmg:jf
LEGISLATIVE REFERENCE BUREAU

January 25, 1999

This redraft specifies that the American Indian tribes or bands are federally
recognized and in this state.

Pamela J. Kahler
Senior Legislative Attorney
266-2682



CORRESPONDENCE/Memorandum State of Wisconsin
Department of Administration

Date: January 26, 1999

To: Pam Kahler

From: Sarah Justus 59’ '

Subject: Changes to gaming drafts

7

Draft#824, Commerce:

Between the two gaiying prografhs Yhere is 1.0 ¥ TE position. ¥he department sdopld have thg
auphoritly to pay tifat position ot of the (1) (kj) or the 1(km) gppropriations agAwvelf as the
aythority to spend uplto $100/000 frpm thes¢ appropriationyfor marketing of the programy/

(frants to\tourigm busiessg¢s should Be mate “in conguryénce with (ouriém” insteathofin
consultatiomwith Tourism(”

o
Draft #820, Tcurism
Leave the JEM match at its currentlevel, 50%, for both the gaming program and the regular
prograim. Remove the LCVDB grants from the draft. The language for use of the gaming money ) - >
should now mimic the (1) (b) appropriation, for direct marketing expenses and JEM grants.

rd

]

Brown County may be put back into a draft to specify the earmark, but I’m not surc where yet.
I’Hl let you know ASAP.
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Mﬁr\g}w and making an appropriation.

Analysis by the Legislative Reference Bureau
COMMERCE AND ECONOMIC DEVELOPMENT
ECONOMIC DEVELOPMENT
Under current law, Indian gaming receipts are depos1ted in an appropnatmn

to the department of administration (DOA). The bill requires an annual transfer
from that appropnatlon to an dppropnatmn to the department of tourism for@/&/

tourism marketmg expenditures Wpromete
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which a casino is located or in an adjacent county, the department of tomr@ mayw
cOnh] bute up to 75% of the cost of the projeet :
Jocal tourism

olit of the :
revenue is trarisfe s
deﬁn 1)) ' pm
promo gﬂ- i 'm‘ex{f #ﬁgi of tyiteipalit

for grants for projects promotmg tourish gets out the ap hcatmn criteria
and other requirements relate 1h egnant process, inchoding aSQ%match offunds: | -
by a local tourism marketi orgamzatmn receiving a grant. Although thé‘prggﬁam

is limited to $1,5067 00 in grants per fiscal year, the department of ug
promulgate—Tules regardmg the amount that any local tourism e
Orga zation may receive as a grant. That amount mustbe based, in whole oﬁ‘n part <
on the number of tourist lodging units located within all of the municipalities fny
which the grant is awarded. "
or further information see the state and local ﬁscal estlmate, whlch \mll be

printed as an appendlx to this bill. - 5
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The people of the state of Wisconsin, represented in senaie and assembly, do
enact as follows. . _
B RS AT I AR R C L t : :*f if” : o
N | =
.. SECTION 1. 20.380 (1).(b) (title) of the statutes-is-amended toiread:

20.380 (1).(b) (title) Tourism marketing; generok purpose revenue. & L)

7

*y

—»++NOTE: This -SECTION involves a change in- an- appropriation -that must be
reﬂected in the rev:sed schedule in g. 20. 005 stats

SEC'!:[QN 2. 20 380 (1) (kg) of the statutee is created to.read:

20 380 (1) (kg) Tbunsm marketing; gaming revenue. All moneys transferred

from the appropnatlon account under s. 20.505 (8) (hm) 6. for "/{;5'7"" m ng

t sstage,in'a’éunty,orm oun # i-adjarent to a comty e thi state in which
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weNoy ECTION .inyolves a change in appro riatipn that mnst be /
reﬂectedm e r’gﬁsseﬂ schedulem 8. 2% 005, stats’ a? p

%aﬁw Wi st Bk ) 20/38047) ()18 Based bii the crewtidy of 5. 20.505 (8) 6 os
(hm) in LRB-0757. If LRB—~0757 is not mcluded in the budget bill, this paragraph will

' ‘fhaveﬁfobé,»redfaﬁzﬁdfn S P L TR B L S LTTEY S SV REIAY- S
4 . . SECTOoNS:: 20:5058) (hm) 6. of the statutes is created to; read; .
5 . 120:505. (8) ¢hm)- eThe amount transferred ‘tp s; 20.380 (1) (kg).shall be,

6  $4,000,000.: . . - . o e

- +NoTE; The creation, g’g 20.505 (8) (hm) 6. is based on the creation of s. 20.505
“RB-0757 is fiot included in th bu&ge{: BlL s. 206b5‘(87 (hirh)

" (8)(hm)in LRB-0757. IfL
6. will have (o be redrafted.
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10 X
11
12
13
14 applicant’s estimated eipendjtur'es aarfl Teceipts 0 h;é.various projects within the _'
dMhated with the statewide

15  plan. If such plan is cop marketing ‘strategy, the

16 department shall gpfirove it and the submitting: organizationghall be eligible to’

17 apply for jgir€ effort marketing funds under this section.

ECTION 5. 41.17 (4) (¢) of the statutes is amended to read:

41.17 (4) (¢) Funds Except as provided in par. (cm), funds released in any given
/|20 project may not exceed 50% of the total project costs, less that portion of the amounts

%%CM%MK&%W\

18

19
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state in a coun ty, or ina county that is ad,)aoentto hvcountyx,m 5 states in n which is

located a'c‘asmthat-ls opetated by a federallyrecognized American Indian tribe or::
- Band it this states ay* ot @icdad75% of the total prgfect dosts, lesy'tliat portion of” .

the amounts recovered by the applicant througl( the sale of advertigifig ¥ other

promotipmal considérationkin ejrinection wigH Uik project whi

total project costs )
o CEEEN R e
SECTION 7. 41 17 (5) of the t tes is created to read

R TR b STSL A

41 17 (5) RESTRICTION RELA D Q RECEIPT OF LOCAL TOURISM MARKETING GRANT.

T

A local tourism marketmg orgh zatmn deﬁned ins. 41 18 (1) (d) that recelves

gra.nt under 8. 41. 18

sectmn until at least A2 months have elapsed Kom the date on whlch the local )

tourism marketing/organization last rece;vgd any fu ds under s. 41,18.
SECTION §! 41.18 of the statutes is created to read N

41.18/Local tourism marketing grants. (1) DEFINXIONS. In this section:

“Fiscal year” means the period beginning on July 1qnd ending on the

ing June 30.

(b) “Lucal convention and visitors bureau” means a nonprofit organisqtion that

does all of the following:

1. Represents one or more municipalities.

i¢h excepds 25% of the

y not apply for ]o t effort marketmg funds under thls '




10

11

12

13

14

15

16
17
18
19
20
21
22
23
24

tourism.

ot otkibr HOREHORY obganiZutih that dBes all st the follbwing: >

1. \Represents one of fiioré municipalities that afe/ot served by a local

convention aié FVisitors biireai.

»

9" Devotes at least 80% of its budget to the pfomotion 'ahd development of )

tourism.
3. Operates with an ann X udge

@ “Local tourism marketm

v1s1tors bureau ora local destm ion marh g orgamzatxon

\at exceeds $300 000.

amzatmn means a 100&1 conventlon and

(e) “Mummpahty” meads a c1ty, vﬂlage orown. |

f) “Roommg umts means rooms or other unity desxgnated for lodgmg at all of

., the follomng

1. Hotels, ad defined in s. 254.61 (3).

2. Bed afid breakfast establishments, as defined in 8. 284.61 (1).

3. Tox st rooming houses, as defined in s. 254.61 (6).

(2)’ GRANT PROGRAM; NOTICE OF FUND AVAILABILITY. (a) From the appropnatmn

undef s. 20.380 (1) (kg) 3., the department shall make grants to local tourism

4rketing organizations as provided in thig section.

(b) At least twice annually, the\de

newspaper a notice that provides at 1

ment shall publish in the official state

t all of the following information:

S
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documents as a nonproﬁt orgamzatm ’

1. That funds-are' availfﬁﬁ %} for:i 'v’ng";;«%grants?‘toiiooa&} tourisni marketing -

organizations.

e
e

~ eligible to apply for a grant under t is section, An & phcatlon for a. grant shall

(b) A copy of the orgamzatlon (] arl;lc BS
(c) Astatement speclfymg evep mumclpah epresentéd by the organization;
together w1th a letter from thé governing body of
verifying that the orgamzah oh is the only local tounsm marke ting orgamzatlon that
ol pality during the

may apply for a grant ungder this section with respect to them

current fiscal year. Egr purposes of this paragraph if a municipahity levies a room

tax under s. 66.75/the orgamzatlon must be the only tourism entity, as C
66.75 (1) (), wjth respect to the municipality. If a municipality does not levjr a room
tax under g/ 66.75, thé organization must be the entity that promotes and develops

tourism/for the municipality.

(d) A statement that the orgakizatiop-employs a full-time paid professional
executive director or chief executive officer who is responsible for the development

and promotion of tourism within e icipality served by the organization.

i f 1ncorporatmn, or other orgamzatlonal ,

dach mum'cipality specified

ST
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SECTION 8

,,,,,

'.' ;k@alﬁﬁeqmrtreasnrer, ofthe rooming ;

icipality -

10 a detailed plan and bulg

1 approached the facxhtles Y,

12 “estimated expendxtures and rece: ';
13 o ) NOTICE OF GRAJ;IT AWAR .b hin 30 days aﬂ;er the depa.rtment receives an‘ o
14 ,. app_liqation that the_ dep ar orm) Nes is complete, the department shall notify -
5 A o
16
17
18
19
20
21
22
23

24



S v AR W (=

0w o =

10

11

12

13
14

15
16
17
18
19
20
21
22
23
24
25

organization and approveg
(c) No funds may b released except in accordance with the written agreement
under sub. (5).

(d) No funds/may be released except

on presentation of receipted vouchers
for project expefditures by the local tourigm marketing organization,vtogether with
tiating paymenté and the purposes for

such other dg cumeﬁtary evidence Xubs;

which the payments were made as is tequired by rules of the department.

(e) Funds released for any givenproject may not exceed 50% of the total project

costs, less that portion of the amounts recovired by the applicant through the sale

i
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SECTION 8

/s e
fadvertising or other promotional considerations in connection with the project that \

1 // o

2 jf/ exceeds 50% of the total project costs. I
3 f'f (f) No funds may be used to compensate any officer or employe of the localf
4 ;‘j tb marketing organization for salaries or expenses. P |
5 (2) No name or picture of any living state or l(;gglvpﬁgﬁc -ofﬁcial or candidate
6 for public office may gg“ﬁse,Q in any project QrA ﬁfh funds are received under this‘
7 section. ™ -

8 (h) The department mg; . ues imposing additional requirements\
9 to ensure that public fi used to promote h &) mum number of attractions \
10 and facilities. | R’\
111 SECTIQ% 227.03 (9) of the statutes is created to read: ~ |
12 % 2277.03 (9) Subchapter ITI does not apply to decisions made by the department /,}[
13 of tourism regarding the award of grants under s. 41.18. //

14 (END)

A
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Sccth -20.3 of the st () read

I - l/

&T (b 1K1 mgrketi e Btounsm marketing service

expenses and the execution of the functions il:ider ss. 41. ( 1(4)and 41. 17&\9&1\%@3{%&@99?

@A (Of the amounts under this paragraph, not more th.

50% shall be used to match funds allocated under s. 41.17 by private or public organizations for the
Atk §125,000 in

or marketing activities related to

joint effort marketing of tourism with the state. The department shall expen

each fiscal 'm&;mmhi&ap_pgggiiation to conduct or cont,
—_
sporting activities and events. Of the amounts-irfhe schedule, $25,000 shall be allocated in each
M‘
fiscal year for state sponsorship o advertising during, media broadeasts of the Milwaukee sym-

phony.

History: 1995%5b to 515m, 752 to 772, 1070, 1071, 1075, 1076, 1081n, 1084; 1995 a. 216, 225; 1997 a.

2;7_'/f

( OMQ 6} ,,WJ 2-3)

kahlepj(Irbunx11) Wed-Jan-27-1999 1:01 pm



DRAFTER’S NOTE LRB—0820/651
FROM THE PJK:cmh&kmg:jf
LEGISLATIVE REFERENCE BUREAU

v
This redraft removes e\{,erything from the draft except for the gaming revenue
transfer for tourism marketing and joint effort marketing.

Pamela J. Kahler
Senior Legislative Attorney
266—2682



DRAFTER’S NOTE LRB-0820/6dn
FROM THE PJK:emh&kmg:jf

LEGISLATIVE REFERENCE BUREAU

January 28, 1999

This redraft removes everything from the draft except for the gaming revenue
transfer for tourism marketing and joint effort marketing.

Pamela J. Kahler
Senior Legislative Attorney
266-2682



State of Wisconsin

1999 - 2000 LEGISLATURE ' LRB—oszo,/(
PJK:cmh&kmg:jf

DOA...... Justus — Using Indian gaming revenue for tourism marketing and
economic development (Indian gaming initiative) .

FOR 1999-01 BUDGET — NoT READY FOR INTRODUCTION

24
A £

1 AN AcT ‘A, relating to: various tvurism marketing expenditures from Indian.
2 gaming revenue and making an appropriation.
/w&\'/’“‘"“\«.\ Analysis by the Legislative Reference Bureau
[ Ot A COMMERCE AND ECONOMIC DEVELOPMENT
T e EcONOMIC DEVELOPMENT

Q) Odao %ﬁlﬂ‘ﬁder current law, Indian gaming receipts are deposited in an appropriation
_ to the department of administration (DOA). The bill requires an annual transfer

/,— ~—from that appropriation to @ appropriation tothe department of tourism for tourism
; o/ marketing expenditures and for providing funds to nonprofit organizations for the
i:,ﬂo" - joint effort marketing of tourism in the state.

R For further information see the state and local fiscal estimate, which will be
printed as an appendix to this bill.

The people of the state of Wisconsin, represented in senate and assembly, do
enact as follows:

3 SECTIO;;L[‘iO.SSO (1) (b tiﬁéﬂf the statutes j
‘ - g
| \/ 580 (1) (b)(title) Tourism makketingsZeneral
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1999 - 2000 Legislature -2- LRB-0820/6
PJK:emh&kmg:jf

SECTION 1

SECTION 2. 20.380 (1) (kg) of the statutes is created to read:

20.380 (1) (kg) Tourism marketing; gaming revenue. All moneys transferred
from the appropriation account under s. 20.505 (8) (hm) 6. for tourism marketing

service expenses and the execution of the functions under ss. 41.11 (4) and 41.17.

+«NOTE: This SECTION involves a change in an appropnatlon that must be
reflected in the revised schedule in s. 20.005, stats.

+«««NOTE: The creation of s. 20.380 (1) (kg) is based on the creation of s. 20.505 (8)
(hm) in LRB-0757. If LRB-0757 is not included in the budget bill, t]:us paragraph will
have to be redrafted.

SECTION 3. 20.505 (8) (hm) 6. of the statutes is created;to‘read:-t
20.505 (8) (hm) 6. The amount transferred to s. 20.380 (1) (kg) shall be -

$4,000,000.

e+ NOTE: The creation of s. 20.505 (8) (hm) 6. is based on the creation of s. 20.505 .
(8) (hm) in LRB-0757. If LRB-0757 is not included in the budgetblll s. 20. 505 (8) (hm)
6. will have to be redrafted. ,

(END)

~



State of Wisconsin

1999 - 2000 LEGISLATURE LRB-0556/1
PJK:kmg;jf
DOA......Justus — Change annual tourism marketing appropriation to

For 1999-01 BUDGET — NoT READY FOR INTRODUCTION

biennial

tive Reference Bureau
ONOMI€ DE ELOT

:\7 % Under current law, the appropriation to the department of tourism for tourism

. // marketing is an annuabappropriation, which means that the unencumbered balance
~___—" inthe appropriation account lapses to the general fund at the end of each fiscal year.
The bill changes this appropriation tobiennial, which means that the unencumbered
balance at the end of the first fiscal year of a biennium carries over to the next fiscal
year and the unencumbered balance in the appropriation account at the end of the

second fiscal year (the end of the fiscal biennium) lapses to the general fund.

omeurCima

e people.of the stmmsconsmwsen@ﬁ”'wm.ﬂivm”mﬁ do
t asfollows: >~ DT

SECTION 1. 20.380 (1) (b) of the statutes is amended to read:

ST p—

20.380 (1) (b) Tourism marketing{ The Biennially, the amounts in the schedule

for tourism marketing service expenses and the execution of the functions under ss.

e —

e,
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PJK:kmg:jf
Do, 1= el |

1 41.11 (4)and 41.17 and the grants under 1997 Wisconsin Act 27, section 9148 (2f) and
(2x). Ofthe amounts under this paragraph, not more than 50%shall be used tomatch .
- funds allocated under s. 41.17 by private or public organizations for the joint effort

marketing of tourism with the state. The department shall expend at least- $125,000

2

3

4

5 in each fiscal year from this appropriation to conduct or contract for marketing-
6 activities related to sporting activities and events. Of the amounts in the schédule,

7 $25,000 shall bé allocated in each fiscal year for state sponsorship of, and advertising

8

during, media broadcasts of the Milwaukee symphony.

«+«+NOTE: This SECTION involves a change in an appropnahon that must be
reflected in the revised schedule in s. 20 005 stats ‘ .




1999-2000 DRAFTING INSERT LRB-0820/7ins
FROM THE PJK:cmh&kmg:jf

LEGISLATIVE REFERENCE BUREAU

e/

INSERT 14A

#xNOTE: This is reconciled s. 20.380 (1) (b). This SECTION has been affected by
drafts with the following LRB numbers: LRB-0556/1 (amended the text) and
LRB-0820/6 (amended the title).

(END OF INSERT 1-4A)



DRAFTER’S NOTE LRB-0820/7dn

FROM THE PJK: kmg:jt
LEGISLATIVE REFERENCE BUREAU

Sarah: Y
This draft reconciles LRB—0556/1 and LRB—0820/6. LRB—0556 should be dropped

from the compile because I incorporated the change that it made to s. 20.380 (1) (b) into
LRB-0820.

Pamela J. Kahler

Senior Legislative Attorney

Phone: (608) 266—-2682

E-mail: Pam.Kahler@legis.state.wi.us



DRAFTER’S NOTE LRB-0820/7dn
FROM THE PJK:kmg:hmh
LEGISLATIVE REFERENCE BUREAU

Tuesday, February 2, 1999

Sarah:

This draft reconciles LRB-0556/1 and LRB-0820/6. LRB-0556 should be dropped
from the compile because I incorporated the change that it made to s. 20.380 (1) (b) into
LRB-0820.

Pamela J. Kahler
Senior Legislative Attorney -

Phone: (608) 266—2682
E-mail: Pam.Kahler@legis.state.wi.us



State of Wiscansin
1999 - 2000 LEGISLATURE LRB-0820/7
PJK:cmmh&kmg:hmh

DOA.......Justus — Using Indian gaming revenue for tourism marketing and

economic development (Indian gaming initiative)

For 1999-01 BUDGET — NoT READY FFOR INTRODUCTION

AN ACT ...; relating to: various tourism marketing expenditures from Indian

gaming revenue and making an appropriation.

Analysis by the Legislative Reference Bureau
COMMERCE AND ECONOMIC DEVELOPMENT

ECONOMIC DEVELOPMENT

Under current law, the appropriation to the department of tourism for tourism
marketing is an annual general purpose revenue appropriation, which means that
the unencumbered balance in the appropriation account lapses to the general fund
at the end of each fiscal year. The bill changes this appropriation to biennial, which
means that the unencumbered balance at the end of the first fiscal year of a biennium
carries over to the next fiscal year and the unencumbered balance in the
appropriation account at the end of the second fiscal year (the end of the fiscal
biennium) lapses to the general fund.

Also under current law, Indian gaming receipts are deposited in an
appropriation to the department of administration (DOA). The bill requires an
annual transfer from that appropriation to a new appropriation to the department
of tourism for tourism marketing expenditures and for providing funds to nonprofit
organizations for the joint effort marketing of tourism in the state.
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For further information see the state and local ﬁscal estimate, which will be
printed as an appendix to this bill.

The people of the state of Wisconsin, represented in senate and assembly, do
enact as follows:

SEcTION 1. 20.380 (1) (b) of the statutes is amended to read:

20.380 (1) (b) Tourism marketing; general purpose revenue. The Biennially, the
amounts in the schedule for tourism marketing service expenses and the execution
of the functions under ss. 41.11 (4) and 41.17 and the grants under 1997 Wisconsin
Act 27, section 9148 (2f) and (2x). Of the amounts under this paragraph, not more
than 50% shall be used to match funds allocated under s. 41.17 by private or public
organizations for the joint effort marketing of tourism with the state. The
department shall expend at least $125,000 in each fiscal year from this appropriation
to conduct or contract for marketing activities related to sporting activities and
events. Of the amounts in the schedule, $25,000 shall be allocated in each fiscal year
for state sponsorship of, and advertising during, media broadcasts of the Milwaukee
symphony.

»+NOTE: This SECTION involves a change in an appropriation that must be
reflected in the revised schedule in s. 20.005, stats.

+++NOTE: This is reconciled s. 20.380 (1) (b). This SECTION has been affected by
drafts with the following LRB numbers: LRB-0556/1 (amended the text) and
LRB-0820/6 (amended the title).

SEcTION 2. 20.380 (1) (kg) of the statutes is created to read:

20.380 (1) (kg) Tourism marketing; gaming revenue. All moneys transferred
from the appropriation account under s. 20.505 (8) (hm) 6. for tourism marketing
service expenses and the execution of the functions under ss. 41.11 (4) and 41.17.

+++«NOTE: This SECTION involves a change in an appropriation that must be
reflected in the revised schedule in s. 20.005, stats.

+x«NOTE: The creation of s. 20.380 (1) (kg) is based on the creation of s. 20.505 (8)
(hm) in LRB-0757. If LRB—0757 is not included in the budget bill, this paragraph will
have to be redrafted.
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SECTION 3

SEcTION 3. 20.505 (8) (hm) 6. of the statutes is created to read:
20.505 (8) (hm) 6. The amount transferred to s. 20.380 (1) (kg) shall be

$4,000,000.

+++NOTE: The creation of 5. 20.505 (8) (hm) 6. is based on the creation of s. 20.505
(8) (hm) in LRB—0757. If LRB—-0757 is not included in the budget bill, s. 20.505 (8) (hm)

6. will have to be redrafted.
(END)



