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FILE No. 600 05-21 '99 16:36 ID:

gaming revenue allobatlons l‘or 1he managcmem of the elk reintroduction program by DNR

k. Provnde SSS 000 PR m1999-00 .and $60,000 PR in 2000-01 from tribal gaming
revenue allocatlons w DNﬁ as; bne-nme fundmg for a study of crop damage caused by cranes to be
done by the Universuy bf Wlscohsm and. the Intemnational Crane Foundation. Also, provide

$75,300 PR in'1999:00 and $87, 000 PR in-2000-01 and 1.0 PR wildlife blologlsl position from
tribal gaming tevenue allocatlons rclated to the reintroduction of whooping cranes in Wisconsin.

L. LFB Paper #] 69 All 2 Provide $100,000 PR in 1999-00 in addmon to the
$300,000 PR in-2000-01.'Further, require the Town of Swiss and the St. Croix Band to submit a
report of the ﬁhdmgs of the drmkmg water and water quality study to DNR and DOA no later than
January 1, 2001 mstead oflanuaty 1 2003

PAGE 4

130,70
m.  LEB Papér #171. Requirc'that et least sMamuauy be spent for Joint Effort
Marketing (JEM) grasits and speclfy that any. tribal governmient or not-for-profit tribal entity is
eligible to receive JEM grnnts Furthier, delete $750,000 GPR each year from Tourism's marketing
appropriation. Allocate $200, 000- annually from the tribal gaming tourism marketing appropriation
for grants to the Milwaukee Pubhc M’useum ﬁor Native American exhibits and activities.

Further, p ovxcle l 0 PR posmon and lmnsfcr $23,500 in 1999-2000 and $30,500 in 2000-01
from the tribal gammg tounsm marketmg appropnanon to 8 new, annual appropriation funded by
tribal gaming revenue: ifor &tounst mformation agsistant. Require that program revenue frof
tribal gaming toutism mnrketmg appmpnauon anmxally be transferred to match the amount jn the
schedule for the:tourist: mfomation aspistant position. Delete $35,700 PR annually and 1.0 vacant
tourism special asslstant posntmn in lhe surplus property appropriation for tourism promotion.

Specify thal Tmmsm malntam pmpomonate balances in each marketing appropriation.
Maintain the GPR tonnsm markehng appropnauon as an annual appropriation (Altemnatives B2 and
B3). 4 :

n. LFB Paper #172 Alt. 2 Modlfy lhe Govemor's recommendation by rcqﬂinng the

Board of Regents to submlt to, the Jom; Commmee on Finance for its approval under s. 13(10 of the

statutes, a plan for the constmcuon and’ operatlon ol‘ the proposed aquaculture facility including: (a)

a description of the physical. clmraclensucs of the tacility; (b) the functions to be performed by the

center; (¢) how, nnd by: whom, these. funcdons: would be carried out; (d) staffing levels; and (c)

estimated operauonal costs. Speciﬁ/ that thc program revenue bonding for construction of the
facility could not be lssued untll lhe Commmee has approved the University's plan.

0. LFB Paper £173 Alts ZA(Z) and 2]3(2) Modify the Govemor's recommiendation
as follows: (a) ptovxde the- additlonal Amencan ‘Indian veterans services coordinator position

(funded from the trlbal tnmmg rev”s) as'a permanent position rather than a four-year project
position; and (b) provndcaddmonal funding of $12,500 PR in 1999-00 and $17,500 PR in 2000-01

(from tribal gaming revetiues) to eélablish a° $2 500 per tribe grant program for those Wisconsin
Indian tribes which: designate a.tribal veterang service officer and which have had a tribal veterans

services officer plan appmved by DVA

P

Motion #21 S ‘*‘.}-';' Pﬂce 3

————
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State of Wisconsin \
1999 — 2000 LEGISLATURE LRBb0391[

LFB:......Schug — Changes to tourism promotion and joint effort marketing
with gaming revenue

FOR 1999-01 BUDGET — NoT READY FOR INTRODUCTION
LFB AMENDMENT

TO 1999 ASSEMBLY BILL 133 AND 1999 SENATE BILL 45

At the locations indicated, amend the bill as follows:
1. Page 409, line 16: delete “The Biennially, the” and substitute “The”.
2. Page 409, line 19: after “(2x).” insert “In each fiscal year, the\gepartment

shall expend for tourism marketing service expenses and the execution of the
fanctions under ss_41.11 (4) and 41.17 ¥n amount that bears the same proportion to
the amount in the schedule for the fiscal year as the amount expended under p_ar.‘/ (kg)
in that fiscal year bears to the amount in the schedule for p_‘ar. (kg) for that fiscal
:Lear.”-‘/

3. Page 410, line 6: delete “expenses and” and substitute “expenses,”.

4. Page 410, line 6: delete “41.17.”\§nd substitute “41.17 and to transfer to the

appropriation account under par. (km) the amounts in the schedule under par. (km).
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In each fiscal year, the department shall expend for tourism marketing service
expenses and the cxccution of the functions under ss. 41.11 (4) and 411.17 an amount
that bears the same proportion to the amount in the schedule for the fiscal year as
the amount expended under par. (bﬁn that fiscal year bears to the amount in the
schedule for par. (b) for that fiscal year. Of the a?nounts in the schedule, $200,000
shall be allocated in each fiscal year for grants to the\{’ﬁlwaukee Public Museum for
Native American exhibits and activities.”.

5. Page 410, line 6: after that line insert:

“SEcTION 343d. 20.380 (1) (km)o(()f the statutes is created to read:

20.380 (1) (km) Tourist information assistant. The amounts in the schedule to

pay for a tourist information assistant

»&NoTR; This SECTION kavolves a ¢ e i\ an approprigtéton that Ypust be
eflegfed in the wgvised schedule ¥ s. 20.008; stats.

6. Page 561, line 20: after that line insert:
W
“SECTION 945g.\/ 41.17 (2) of the statutes is amended to read:

41.17 (2) ELIGIBILITY. Any public or private organization not organized or

incorporated for profit, including a tribal organization of a federally recognized

American Indian tribe or band in this state, and any elected governing body of a

federally recognized American Indian tribe or band in this state\l/nay apply to the
department for joint effort mafketing funds under this section. Prior to applying for
such funds, each prospective applicant shall have submitted, at the time and in the
manner provided by departmental rule, a plan and budget specifying the media to
be used, the market to be approached, the facilities and attractions to be promoted
and the applicant’s estimated expenditures and receipts for the various projects

within the plan. If such plan is coordinated with the statewide marketing strategy,
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the department shall approve it and the submitting organization or/gC) verning body

shall be eligible to apply for joint effort marketing funds under this section.

History: 1975 c. 39, 163, 200; 1991 a. 39; 1995 a. 27 5. 6922; Stats. 1995 5, 41.1

SECTION 945h. 41.17 (3) (intro.) of the statutes is amended to read:
41.17 (3) WRITTEN AGREEMENTS. (intro.) Each joint effort marketing project
shall be implemented by a written agreement between the department and the

applicant organization or governing body,{vhich shall specify at a minimum:

History: 1975 c. 39, 163, 200; 1991 a. 39; 1995 a. 27 5. 6922; Stats. 1995 Av41.1

4 A7, '
SECTION 945k. 41.17 (4) (a) of the statutes is amended to read:

41.17 (4) (a) No state funds may be released for a project which is not included
within an advertising plan and budget submitted by an eligible organization or

v
governing body and approved by the department.

History: 1975 c. 39, 163, 200; 1991 a. 39; 1995 a, 27 5. 6922; Stam\%S 5. 41.17. -

SECTION 945m. 41.17 (5) of the statutes is created to read:

41.17 (5) FUNDING SOURCEf/Subj ect to the 50% limitation under s.\é0.380 1) ()
and the proportional expenditure requirements under s.‘/20.380 (1) (b) and (kg), the
department\ghall expend, from the appropriations under s. 20.380 (1) (b) and (kg),
atleast $1,130,000\€n the aggregate in each fiscal year in joint effort marketing funds

under this section.”.

(END)

e

.
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DRAFTER’S NOTE LRBboaslﬁ l
FROM THE PJK...K.:...
LEGISLATIVE REFERENCE BUREAU

David:

This amendment makes the changes related to Indian gaming revenue for tourism
marketing and joint effort marketing. The amendment does not: 1. decrease tourism’s
GPR marketing appropriation; 2. provide for the tourist information agsistant position mot\Oﬁb
and its related schedule amounts; or 3. delete the ieafnd position from the surplus
property appropriation. It is my understanding that you will take of all these
remaining items. Let me know if you need any changes to the amendment. '

Pamela J. Kahler

Senior Legislative Attorney
Phone: (608) 266—2682
E-mail: Pam.Kahler@legis.state.wi.us
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DRAFTER’S NOTE LRBb0391/1dn
FROM THE PJK;jlg:km
LEGISLATIVE REFERENCE BUREAU

May 25, 1999

David:

This amendment makes the changes related to Indian gaming revenue for tourism
marketing and joint effort marketing. The amendment does not: 1. decrease tourism’s
GPR marketing appropriation; 2. provide for the tourist information assistant position
and its related schedule amounts; or 3. delete the moneys and position from the surplus
property appropriation. It is my understanding that you will take of all these
remaining items. Let me know if you need any changes to the amendment.

Pamela J. Kahler

Senior Legislative Atlorney

Phone: (608) 266-2682

E—mail: Pam.Kahler@legis.state.wi.us
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LFB....... Schug Changes to tourism promotion and joint effort marketmg

with gaming revenue
FOR 1999-01 BUDGET — N oT READY FOR INTRODUCTION
LFB AMENDMENT

TO 1999 ASSEMBLY BILL 133 AND 1999 SENATE BILL 45
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At the locations indicated, amend the bill as follows:
1. Page 409, line 16: delete “The Biennially, the” and substitute “The”.

2. Page 409, line 19: after “(2x).” insert “In each fiscal year, the department

shall expend for tourism marketin Trvi en the execution of the

functions under ss. 41.11 (4) and 41.17 an amount that bears the same proportion to

the amount i he ule for the fiscal vear as the amount expen: nder par.
in that fiscal year bears to the amount in the schedule for par. (kg) for that fiscal
year.”.

, : 1.17.7 substltute “41.17 an transfer to the
4 appropnatlon accoun under par (km) the e schedule unde\i\pa ).

3. Page Lp, line 6: delete “expenses and” and substitute “expenses,”. wW"\‘

4. Page 419, line 6: delet,

O S ARt

g,

M\m
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expenses and the execution of the functions under ss. 41.11 (4) and 41.1_7 ‘an amount
that bears the sa.mé proport‘io'n fo the amount in the schedule for the fiscal year as
th‘e'amount expended under par. (b) in that fiscal yeér bears to the amount in the
schedule for par. (b) for.that fiscal year. Of the amounts in the schedule, _‘$200,000
shall be allocated in each fiscal year for grants to thé Milwaukee Public Museum for-
Native ‘American exhibits and activities.”. |

5. Page 410, line 6: after that line insert:

“S.ECTION 343d; 20.380 (1) (km) of the statutes is created to read:

20.380(1) (km) Tourist information assistan_t. Thebamounts in the schedule to

pay for a tourist information assistant.: All mdneys transferred from the

~ appropriation account under

account.”. 7 A. 20, SOS(E}C k\m\ G. :
: SO

6. Page 561, line 20: after that line insert:

“SECTION 945¢g. 41.17 (2) of the statutes is amended to read:
41.17 (2) ELIGIBILITY. Any public or private organization not organized or

incorporated for profit, including a tribal organization of a federally recognize

Ameri Indian tribe or band in this state, and any elected governing body of

federally recognized American Indian tribe or b in this state may apply to the
department for joint effort marketing funds under this section . Priorto applying for
such funds, each prospective applicant shall have submitted, at the time and in the
manner provided by departmental rule, a plan and budget specifying the media to
be used, the market to be approached, the facilities and attractions to be promoted

and the applicant’s estimated expenditures and receipts for the various projects

]

W be credited to this approp@
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within the plé.n. If such plan is coordinated with the statewide marketing strategy,

the department shall approve it and the submitting organization or governing body
shall be eligible to apply for joint effort marketing funds under this section.
SECTION 945h. 41.17 (3) (intro.) of the statutes is amended to read:

5 LAl
Y7 >
applic i
SECTION 945k. 41.17 (4) (a) of the statutes is amended to read: ol ” ; Ve
41.17 (4) (a) No state funds may be released for a project whiehfis not included
10 within an advertising plan and budget submitted by an eligible organization or

11 governing body and approved by the department.

12 SECTION 945m. 41.17 (5) of the statutes isl created to read:

13 41.17 (5) FUNDING SOURCE. Sﬁbject to the 50% limitation unders. 20.380 G01())
14 and the proportional expenditure requirements under s. 20.380 (1) (b) and (kg), the
15 department shall expend, from the appropriétions under s. 20.380 (1) (b) and (kg),

16 at least $1,130,000 in the aggregate in each fiscal year in joint effort marketing funds
17 under this section.”.
18 (END)

yf
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Section #. 41.17 ifitro.) O 1s amended-to read:

41.17 (3) WRITTEN AGREEMENTS. (intro.) Each joint effort marketing project shall be imple-

mented by a written agreement between the department and the applicant organizations-whiehfShall

specify at a minimum:

kahlepj(lrbunx11) Mon-Jun-7-1999  1:27 pm
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DRAFTER’S NOTE LRBb0391/2dn
FROM THE PJK:jlg:km
LEGISLATIVE REFERENCE BUREAU

David:

1. This redraft transfers from s. 20.505 (8) (hm) 6 o both s. 20.380 (1) (ke) and fiem)
instead of transferring from s. 20.380 (1) (kg) to s. 20.380 (1) (km).” Note the effect that
this will have on the proportional language in s. 20.380 (1) (b) and (kg) because of the
different amount in the schedule at s. 20.380 (1) (kg)!/

2. T also cleaned up the language a bit in s. 41.17 (8) (intro.) and (4) (a) while I was
at it.

Pamela J. Kahler

Senior Legislative Attorney

Phone: (608) 266—-2682

E—mail: Pam.Kahler@legis.state.wi.us



DRAFTER’'S NOTE LRBb0391/2dn
FROM THE PJIK;jlg:km
LEGISLATIVE REFERENCE BUREAU

June 8, 1999

David:

1. This redraft transfers from s. 20.505 (8) (hm) 6. to both s. 20.380 (1) (kg) and (km)
instead of transferring from s. 20.380 (1) (kg) to s. 20.380 (1) (km). Note the effect that
this will have on the proportional language in s. 20.380 (1) (b) and (kg) because of the
different amount in the schedule at s. 20.380 (1) (kg).

2. T also cleaned up the language a bit in s. 41.17 (3) (intro.) and (4) (a) while I was
at it.

Pamela J. Kahler

Senior Legislative Attorney

Phone: (608) 266-2682

E-mail: Pam.Kahler@legis.state.wi.us



[\

@ 3 O Ut & W

10
11

State of Wisconsin
1999 - 2000 LEGISLATURE LRBb0391/2
PJK:jlg:km

LFB.......Schug — Changes to tourism promotion and joint effort marketing
with gaming revenue

FoR 1999-01 BUDGET — NoT READY FOR INTRODUCTION
LFB AMENDMENT

TO 1999 ASSEMBLY BILL 133 AND 1999 SENATE BILL 45

At the locations indicated, amend the bili as follows:
1. Page 409, line 16: delete “The Biennially, the” and substitute “The”.
2. Page 409, line 19: after “(2x).” insert “In each fiscal year, the department

shall expend for tourism marketing service expenses and the execution of the

functions under ss. 41.11(4)and 41.1 mount that bears the same proportion to

the amount in the schedule for the fiscal year as the amount expended under par. (kg)

in that fiscal vear bears to the amount in the schedule for par. (kg) for that fiscal

»

year.”.
3. Page 410, line 6: after “41.17.” insert “In each fiscal year, the department
shall expend for tourism marketing service expenses and the execution of the

functions under ss. 41.11 (4) and 41.17 an amount that bears the same proportion to
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the amount in the schedule for the fiscal year as the amount expended under par. (b)
in that fiscal year bears to the amount in the schedule for par. (b) for that fiscal year.
Of the amounts in the schedule, $200,000 shall be allocated in each fiscal year for
grants to the Milwaukee Public Museum for Native American exhibits and
activities.”.

4. Page 410, line 6: after that line insert:

“SECTION 343d. 20.380 (1) (km) of the statutes is created to read:

20.880 (1) (km) Tourist information assistant. The amounts in the schedule to
pay for a tourist information assistant. All moneys transferred from the
appropriation account under s. 20.505 (8) (hm) 6. shall be credited to this

appropriation account.”.

5. Page 461, line 20: after “(kg)” insert “and (km) combined”.

6. Page 561, line 20: after that line insert:
“SECTION 945g. 41.17 (2) of the statutes is amended to read:

41.17 (2) ELiciBILITY. Any public or private organization not organized or

incorporated for profit, including a tribal organization of a federally recognized
American Indian tribe or band in this state, and any elected governing body of a

federally recognized American Indian tribe or band in this state may apply to the

department for joint effort marketing funds under this section. Prior to applying for
such funds, each prospective applicant shall have submitted, at the time and in the
manner provided by departmental rule, a plan and budget specifying the media to
be used, the market to be approached, the facilities and attractions to be promoted
and the applicant’s estimated éxpenditures and receipts for the various projects

within the plan. If such plan is coordinated with the statewide marketing strategy,
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the department shall approve it and the submitting organization or governing body
shall be eligible to apply for joint effort marketing funds under this section.

SECTION 945h. 41.17 (3) (intro.) of the statutes is amended to read:

41.17 (3) WRITTEN AGREEMENTS. (intro.) Each joint effort marketing project
shall be implemented by a written agreement between the department and the
applicant organization;whieh or governing body. The agreement shall specify at a
minimum:

SEcTION 945k. 41.17 (4).(a) of the statutes is amended to read:

41.17 (4) (a) No state funds may be released for a project whieh that is not
included within an advertising plan and budget submitted by an eligible
organization or governing body and approved by the department.

SECTION 945m. 41.17 (5) of the statutes is created to read:

41.17 (5) FUNDING SOURCE. Subject to the 50% limitation under s. 20.380 (1) (b)
and the proportional expenditure requirements under s. 20.380 (1) (b) and (kg), the
department shall expend, from the appropriations under s. 20.380 (1) (b) and (kg),
at least $1,130,000 in the aggregate in each fiscal year in joint effort marketing funds
under this section.”.

(END)



