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Fiscal Estimate Narratives
DOT 2/22/2006

LRB Number 05-3915/1 Introduction Number SB-548 Estimate Type  Original

Description
Multiple or variable messages on off-premises outdoor advertising signs along interstate and federal-aid
primary highways and granting rule-making authority

Assumptions Used in Arriving at Fiscal Estimate

1. Assume the nature of these signs raises the need for monitoring sign operation to assure the signs are
operated per regulation and the light levels are effectively controlled.

2. Depending on the availability of electronic data on sign operation or lack thereof, the cost to the
department may be as follows: Assume the department would monitor sign operation quarterly. Assume
there would be 15 variable message signs initially (this number would be expected to grow over time) and it
would require an outdoor advertising coordinator 4 hours per quarter per sign to monitor. Thus 15 signs x 4
hours per sign/quarter x 4 quarters/year= 240 person hours/year. The cost per hour for the sign coordinator
(salary, fringe, travel costs)would be $50/hour. Therefore, the cost per year would be 240 person hours/year
x $50/hour= $12,000/year.

3. Assume the department can bill these monitoring costs back to the outdoor advertisers.

Long-Range Fiscal Implications

Since the department assumes it can bill the outdoor advertisers for monitoring of these signs, the effect
could be revenue neutral.
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Detailed Estimate of Annual Fiscal Effect
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Description ‘

Multiple or variable messages on off-premises outdoor advertising signs along interstate and federal-
aid primary highways and granting rule-making authority

annualized fiscal effect):

I. One-time Costs or Revenue Impacts for State and/or Local Government (do not include in

Il. Annualized Costs:

Annualized Fiscal impact on funds from:

Increased Costs|

Decreased Costs

A. State Costs by Category

State Operations - Salaries and Fringes

$12,000

(FTE Position Changes)

State Operations - Other Costs

Local Assistance

Aids to Individuals or Organizations

ITOTAL State Costs by Category

$12,000

B. State Costs by Source of Funds

GPR
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PRO/PRS

SEG/SEG-S (20.395(3)(eq))

12,000

lll. State Revenues - Complete this only when proposal will increase or decrease state
revenues (e.g., tax increase, decrease in license fee, ets.)
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NET CHANGE IN REVENUE $12,000 $
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