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Ins 3.01 Accumulation benefit riders attached to health and acci

dent policies. Except where such rider is used only on a policy re- ,, . n 
placing the company's own policy, and so recites, no rider providing 
for accumulations of benefits will be approved for use upon any policy 
of health and accident insurance, whether it is proposed to issue such 
rider with or without an additional premium. Such rider operates as 
an aid to twisting the policies of another company in such manner 
as to make its use a direct encouragement of this practice. 

Ins 3.02 Automobile fleets, vehicles not included in. Individually 
owned motor vehicles cannot be included or covered by fleet rates. 
The determining factor for inclusion under fl.eet coverage must be 
ownership and not management or use. 

Ins 3.03 Hiator,,t 1-2-56; r. Register, October, 1968, No. 34, cf!'. 11-1-68. 

Ins 3.04 Dividends not deducted from premiums in computing loss 
reserves. Premiums returned to policyholders as dividends may not be 
deducted from the earned premiums in computing loss reserves under 
section 204.28, Wis. Stats. 

Ina 3.ml Hlstor,,1 1·-2-56; r. Register, October, 1958, No. 34, eft. 11-1-58. 
111111 3.00 History: 1-2-56; r. Register, October, 1958, No. 34, et!'. 11-1-58. 

Ins 3.07 Rules in chapter 4, fire and allied lines insurance, applica
ble to casualty insurance. The following captioned rules under chapter 
4, FIRE AND ALLIED LINES INSURANCE, are applicable to 
casualty insurance: 

Ins 4.01 Mutual insurance companies operating on a post mortem 
assessment plan cannot limit assessments to ~ specified amount. 

Ins 4.02 Nonassessable policies of mutual companies. 

Ins 4.03 Policy, inspection and similar fees. 
lteir!ater, Je.nua.ry, 1973, N<1. 205 
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Ins 3.08 Advertisements of accident and sickness insurance. (1) 
PURPOSE (a) The purpose of these rules is to implement and interpret 
the statutory standards governing the advertisements of accident and 
sickness insurance. Section 204.31, Wis. Stats., provides that the com
missioner of insurance may disapprove a form " ... if it contains a 
provision which is unjust, unfair, inequitable, misleading, deceptive 
or encourages misrepresentation of such policy ... " Section 207.04 
(1) (b), Wis. Stats., defines false information and advertising which 
iil untrue, deceptive or misleading as an unfair method of competition 
and as an unfair and deceptive act or practice in the business of 
insurance. 

(b) It is the intent of these rules to create a set of standards 
which are to be adhered to by the several insm·ers within the juris
diction of this department which engage in the advertising of their 
accident and sickness insurance policies. 

( c) When interpreting these rules as related to a specific adver
tisement, this department will consider the type of policy to which 
the advertisement refers; the content of the advertisement; and the 
detail, character, and purpose of such advertisement. 

( d) Advertising material should have a reasonable relation to the 
policy it represents in regard to the content, purpose, and use of said 
policy. The test is whether or not the advertisement has the capacity 
or tendency to mislead or deceive. 

(2) DEFINITIONS. (a) An advertisement for the purpose of these 
rules shall include: 1. Printed and published material and descriptive 
literature of an insurer used in newspapers, magazines, radio and 
TV scripts, billboards and similar displays; and 

2. Descriptive literature and sales aids of all kinds issued by an 
insurer for presentation to members of the public, including but not 
limited to circulars, leaflets, booklets, depictions, illustrations, and 
form letters; and 

3. Prepared sales talks, presentations of material for use by agents, 
and representations made by agents in accordance therewith. 

(b) Policy for the purpose of these rules shall include any policy, 
plan, certificate, contract, agreement, statement of coverage, rider 
or endorsement which provides accident or sickness benefits or med
ical, surgical or hospital expense benefits, whether on a cash indem
nity, reimbursement, or service basis, except when issued in connec
tion with another kind of insurance other than life and except dis
ability and double indemnity benefits included in life insurance and 
annuity contracts. 

(c) Insurer for the purpose of these rules shall include any person, 
individual, corporation, association, partnership, reciprocal exchange, 
inter-insurer, Lloyds, fraternal benefit society, and any other legal 
entity engaged in the advertisement of a policy as herein defined. 

(d) These rules shall also apply to agents to the extent that they 
are responsible for the advertisement of any policy. 

(3) ADVERTISEMENTS IN GENERAL. Advertisements shall be truthful 
and not misleading in fact or in implication. Words or phrases the 
meaning of which is clear only by implication or by familiarity with 
insurance terminology shall not be used. 

(4) ADVERTISEMENTS OF BENEFITS PAYABLE, LOSSES COVERED, OR 
PREMIUMS PAYABLE. (a) Deceptive words, p/M·ases or illustrations. 

Register, January, 1973, No. 205 
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Words, phrase!! or illustrations shall not be used in a manner which '\ 
misleads or has the capacity and tendency to deceive as to the extent 
of any policy benefit payable, loss covered, or premium payable. An 
advertisement relating to any policy benefit payable, loss covered, or 
premium payable shall be sufficiently complete and clear as to avoid 
deception or the capacity and tendency to deceive. 

(b) Examples of deceptive words and phrases prohibited by para
graph (a). 1. The words and phrases "all", "full", "complete", "com
prehensive", "unlimited", "up to", "as high as", "this policy will pay 
your hospital and surgical bills", or "this policy will replace your 
income", or similar words and phrases shall not be used so as to 
exaggerate any benefit beyond the terms of the policy, but may be 
used only in such manner as fairly to descri'be such benefit. 

2. A policy covering only one disease 01· a list of speclfied diseases 
sha ll not be adve'l"tised so as to imply coverage beyond the terms of 
the policy. Synonymous terms shall not be used to refer to ru1y disease 
so as to imply broade1· coverage than is the fact. 

3. The b1me:fits of a policy which _pays varying amounts for the 
same loss occurrl11g under different conditions or which pay benefits 
only when a loss occul's under certain conditions shall not be adver
tised without dlscJosil1g the limited conditions under which the bene
fits r o:ferred to are provlded by the volicy. 

4. Phrases such as "this policy pays $1,800 for hospital room and 
board expenses" are incomplete without indicating the maximum 
daily benefit and the maximum time limit for hospital room and board 
expenses. 

(c) Exceptions, reductions, and limitations. When an advertisement 
rcfe1·s to any dolla1· amoUJ1t, period of time :foi· w11ich any benefit is 
payable, cost of policy, or specific policy benefit or the loss .for wllich 
such benefit is payable, it shall also disclose those exceptions, reduc
tions and limitations affecting the basic _p1·ov:isions of the poliey with
out which the advertisement would have the capacity and tendency 
to mislead or deceive. 

(d) Definitions of terms used in pa?'agraph (c). 1. The term "excep
tion" shall mean any provision in a policy whereby coverage for a 
specified hazard is enti r· ly eliminated; it is a statement of a risk 
not assumed under the policy. 

2. The term "reduction" shall mean any -provision which reduces 
the amount of the benefit; a risk of loss is assumed but payment upon 
the occurrence of such loss is limited to some amount or period less 
than would be otherwise payable luui such redllction. clause not been 
used. 

3. The term "limitation" shall mean any provision which restricts 
coverage under the policy other than an exception or a reduction. 

(e) Wcr.iting, elin11ina-t>ion, prol>ationary, or similcw periods. When a 
policy contains a time period between the e:fl'ective date of the policy 
and the effective date of coverage under the pollcy o;r a time period 
between the date a ~oss occu~·s and the date benefits begill to a.ccrue 
for such loss, un advertisement covered by snbsection ( 4) ( c) shall 
clisclose the existence of sueh periods. 

(f) Pre-existing conditions. 1. An advertisement covered by sub
section (4) (c) shall disclose the extent to which any loss is not 
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covered if the cause of such loss is traceable to a condition existing 
prioi· to the effective date of the polky. 

2. When a policy does not cover losses traceable to pre-existing 
conditions no advertisement of the policy shall state or imply that 
the applicant's pl1ysical condition or medical histo1·y will not affect 
the issuance of the policy or paytnent of a claim thereunder. This 
limits the use of the phrase "no medical examination reqUi.i·ed" and 
phrases of similar import. 

( 5) NECEJSSITY FOR DISCLOSING POLlCY PROVISIONS RELATING TO 
RENEWABILITY, CANCELLABlLITY AND TErtMlNATION. An advertisement 
which 1·efe!'S to renewability, cancellability or termination of a policy, 
or which refers to a policy benefit, ot which states or illustrates time 
or age in connection wi·th eligibility of applicants or continuation of 
the policy, shall disclose the p1·ovis.ions relating to renewabiLity, can
oollability and terminatfon and nny modification of benefits, losses 
covered, or premiums because of age or for other reasons, in a lnanne.r 
which shall not minimize 0 1· 1·ei1cle1· obscure the qualifying conditions. 

(6) MIDTHOD OF ISCLOSURE OF REQUIRED 1NFOttMA'rION. All infor-
n1ation required to be di.sclosed by these rules shall be set out con
spicuously and in close conjunction w ith the statements to which such 
information l'elates or under appropriate captions of such prominence 
that it shall not be minimized, ~·endered obscure or presented in an 
ambiguous fashion or intermingled with the context of the advertise
ment so as to be confusing or misleading. 

(7) TES'l'IMO'NlALS. Testimonials used in advel·tisements must be 
genuine, 1·epresent tl1e current opinion of the author, be applicable 
to the policy advertised, and be accurately reproduced. The insurer, 
in using a testimonial makes as its own all of the statements con
tained therein, and the advertisement including sucl1 statements ]s 
subject to au of the provisions of these rules. 

(8) Usm OF STATISTICS. An advertisement relating to the dollar 
amounts of claims paid, the number of persons insm;ed, 01· similar 
statistical information relating to any insurer or policy shall not be 
used unless it accurately reflects all of tl1e 1·elevant facts. Such an 
advertisement shall not imply that such statistics are derived from 
the policy advertised unless such is the fact. 

(9) INSPECTION OF PoLlCY. An offer in an advertisement of free 
inspection of a policy or offer of a premium refund is not a cure for 
misleading or deceptive statements contained in such advertisement. 

(10) IDEN'rIFICA'l'lON OF PLAN on NUMBER OF POLICIES. (a) When 
a choice of the amount of benefits is referred to, an advertisement 
shall disclose that the amount of benefits provided depends upon the 
plan selected and that the premium will vary with the amount of the 
benefits. 

(b) When an advertisement refers to various benefits which may 
be contained in two or more policies, other than group master policies, 
the advertisement shall disclose that such benefits are p1·ovided only 
through a combination of such policies. 

(1 ) DtSPARAGlNG COMPARISONS ANn STATEllfENTS. An advertise. 
ment shall not rurectly or indirectly make unfair or incomplete com
parisons of policies or benefits or otherwise falsely disparage com
petitors, their policies, services, or business methods. 

Register, .Tanuary, 1973, No. 205 
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(12) JURISDICTIONAL LICENSING. (a) An a.dvertisement which is 
intended to be seen or heard beyond the limits of the jw;1sdiction in 
which the insurer is licensed shall not imply licensing beyond those 
limits. 

(b) Such advertisements by direct mail insurers shall indicate 
that the insurer is licensed in a specified state or states only, or is not 
licensed in a specified state or states, by use of some language such as 
"This Company is licensed only in State A" or "This Company is not 
licensed in State B". 

(13) IDENTITY OF INSURER. The identity of the insurer shall be 
made clear in all of its advertisements. An advertisement .,;hall not 
use a trade name, se~·vice mark, slogan, symbol or other device which 
has the capacity and tendency to mislead or deceive as to the true 
identity of lhe insurer. 

(14) Gnoup OR QUASI-GROUP IMPLICATIONS. An advertisement of a 
particular policy slrnll not state or imply that prospective policyhold
e1·s become group or quasi-group members and as such enjoy special 
rates or underwriting privileges, unless such is the fact. 

(15) INTRODUCTORY, INITIAL, OR SPECIAL OFFERS. An advertisement 
shall not state or imply that a particular policy or combination of 
policies is an introductory, initial, or special offer and that the 
applicant will receive advantages by accepting the offer, unless such 
is the fact. 

(16) APPROVAL OR ENDORSEMENT BY THIRD PARTIES. (a) An ad
vertisement shall not state or imply that an insurer or a policy has 
been approved or an insurer's financial condition has been examined 
and found to be satisfactory by a governmental agency, unless such 
is the fact. 

(b) An adve1·tisement shall not state or imply that an insurer or 
a policy has bee11 approved or endorsed by any individual, group of 
individuals, society, association or other organization, unless such is 
the fact. 

( 17) SER.VT CE FACILITIES. An advertisement shall not contain un
true statements with respect to the time within which claims are paid 
or statements wWch imply that claim settlements will be liberal or 
generous beyond the terms of the policy. 

(18) STATEMENTS ABOUT AN INSURER. An advertisement shall not 
contain statements which are untrue in fact or by in1plication mis
leading with respect to the insurer's assets, corporato structure, 
financial standing, age or relative position in the insur:mce business. 

(19) NON-CANCELLABLlil AND GUARANTEED RENEWABLE l'OhlCIES. (a) 
No person, in the presentation, solicl-tation, effectuation, or sale of a 
policy, and no advertisement, relating to or used in connection with 
a policy, shall use ·the tenns "non-cancellable" or "non-cancellable and 
guaranteed renewable" or "guaranteed renewable", except in connec
tion with polices conforming to Wis. Adm . Code subsection Ins 8,18 
(2) ( e). 

(b) An advertisement describing a non-cancellable or non-cancellable 
and guaranteed renewable or guaranteed renewable policy form shall 
be subject to subsection (5). 

Reg!ater, January, 1973, No. 205 
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(c) A printed advertisement desc1·ibil1g a non-cancellable or non
cancellable and gwu:anteed renewable policy form shall disclose, as 
prominently as and in close conju:nction with any prominent use of 
the terms "non-cancellnble" or "non-cancellable and guaranteed 
renewable": 

1. the age to or term f or which the for m is non-cancellable or 
non-cancellable and guaran:teed renewable, :i:f other than lifetime, 

2. ·the age ot time at whlch the form's benefits are reduced, if 
applicable, (The age or time at which a form's benefits are reduced 
need not lie so disclosed if such reduction is not effected prior lo the 
age to or term fol' which the fo1·tn is non-ca.11cellable or non-cancellaple 
and guaranteed renewable or LL' regular benefits are payable at least 
to the age to or term for which the form is non-cancellable or non
cancellable and guaranteed renewable.) and 

3. that benefit payments are snbject to an aggregate limit, if 
applicable. 

(d) A printed advertisement describing a guaranteed renewable 
policy fo1·m shall di sclose, ns prominently as and in close conjunc
tion with any prominent use of the term "guaranteed renewable": 

1. the age to or term :for which the form is guaranteed renewable, 
if other than lifetime, 

2. the age or tim e at whtch the form's benefits are i·edu<!ed, if appli
cable, (The age or time at wblch a form's benefits are reduced need 
not be so disclosed if such r educt;loTI is noL effected prior to the age 
to or term for which t11e form is guaranteed l'enewable or if regular 
benefits are payable at least to the age to or term for which the form 
is guaranteed renewable.) 

3. that benefit payments are subject to an aggregate limit, if appli
cable, ii.nd 

4. that the applicable premium l'ates may be changed. 
( ) The .for goil1g limitalions on the use of the term "non

cancellable" shall also apply to any synonymous tel.in such as "not 
cancellable"; and the foregoing limitations on use of the tem1 "guru:
anteed renewaule" shall apply t o any synonymous term such as 
"guaranteed continuable". 

Note: The Intent or para.graphs Cb), Cc) , e.nrl (d) Is, 6.rst to emphe.slze 
tl10.t 1~ny ad vcrLlsem nl or a. aun-cancollnble 01· n(m-eo.ncello.bl e ·and guaran
teed renewable or g-uo.ranteed r enewabl poll,cy form Is aubject to subsee· 
tlon ( 5) and. se:ond. to speclty ll.Ow sutisectlon (6) shoul d be complied with 
In conni.i1~llon with the prominent use of the tem1s "uon-co.nce llable"1 "non
canccl lab le and guo.ranl eed 1• newl•ble", o r "guaranteed l'enewable' In a. 
printed (l.!lver tlsement ot sUC:l~ torot. 

Subsect ion ( G) ls In terp ret cl , with n1spe t to any advertisement. or a. 
ncm-ca,pcellab'I • or non-ca uc: lluble and lfllura.nteed re11ewable, or .guaran
teed rencw1el1lo policy !on11 wbich rerers to r enewal.>IJlty, non-cancellabll lty, 
or non- termination ot the rorrn. as 1• Quiring th disclosure Of all provis ions 
r el ating to re.newtLI and t rmlnatlon ancl modlllco.tlon of benefits, losses cov
enoid, or premlu m.11 bc.cau~e or 11.ge o r· tor olller reu.sons, such disclosure to be 
eftectcd In a mllnn r wh ich shall not minimize or render obscuro the quall!Y· 
lng conditions. ·r111s lnlerpretallon 111 cons istent w1th the Interpretive guide 
pre1mred In l96G by the su b omml tte on lnterp1·cte.tlon or the Natl9nal 
ABsoclallon ot :i Ul'nnC-O CorumlsBlone re' 1·uJe.~ governing a.clvertlsement oC 
accident ann s ickness lnsut'ance. 

"Prominent use" e.s rc!c rred LO In par;igraphs (c} and (d) Is considered 
to Include. but ts not neccsa.a1·ll y Umlted to, use In tllles, captions. bold-ta.co 
type or type larger thu,n that u11ed In the text of the advertisement. 

The provisions In tho twlglnal rorm or the s ubsect ion permitting a.s an 
a.J te rna.tlve the setting out of t he requlred ln!ormatlon und r appropriate 
captions of su •h p romlnen ·e U1M 8\ICh lntormo.tton shall n<lt be minimized 
or rendered obscure we1·e deletecl. The dele ted provlslon11 were not oonsle tent 
w1th the amended r equJremenla or wl h 11ull~ectlon ( 5 ). Paragr aphs (c) e.nd 
(d) apply only to lbe promln nt use of tbe terms "non-cancel lable", "non
oa.ncell.e.ble and guaranteed .renewable", a.nd "gua ranteed renewable" 1n 
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p~!nted advertlsementl!!, not to all tlcMrlptions ot the non-cancellable or 
guaranteed renewable tea.ture ot a. pollcy, Printed advertisements In which 
the subJect terms are p!'ornlnently usccl could nat reasonably be considered 
to properly disclose the c;iua.Jifyl!lg conditions If all or a pa.rt ot such condl
tlons 11.l'e I aa prominent thO.n the term~ thero<>elveii. 

(20) SPECIAL ENFORCEMENT PROCEDURES FOR RULES GOVERNING THE 
ADVER'l'ISEMEJNT OE' ACCIDENT AND SICKNESS INSURANCE. (a) Adver
tising file. Each insUI·er shall maintain at its home or principal office 
a complete file containing evru·y pdnted, published, or prepared 
advertisement of indlvidual policies and typfoal printed, published, 
or prepa1·ed advertisements of blanket, franchise, a11d group policies 
he.reafter disseminated in this or any other state whether or not 
licensed in such othe1· state, with a notation attached to each such 
advertisement which shall indicate the manne:r and extent of dis
tribution and the fom1 numbe1· of ai1y policy advertised. Such file 
shall be subject to regular and periodical inspection by this depar~ 
ment. All such advertiseme:nts shall be maintalnec:.J in said file for 
a pe1·iod of not less tha.n 3 years. 

(b) Certifica.te of compliance. Each insm-er required to file an an
nual statement which is now or which hereafte1· beco01es subject to 
the provisions of this regulation must file with this depai:tment to
gether with its annual statement, a cel'lrifica:te executed by an autho1·
ized officer of the insure1· wherein it la stated th:i.t to the best of his 
knowledge, info;tmation, and befef the advertisell'lcnts which were 
disseminated by the insUl'er during the preceding otaternent year 
complied or were made to comply in all respects with the pi:ov-isions 
of the insurance laws of this state as implemented hy this i·egulation. 

Blllte>ry1 Cr. Regl!1ter. October, 1&6li, No. l.9J err. 11-1- 50; ClD) l s relium. 
to be (20); er. (19)1 Register, June, 1960, No. 64, etc. 7-1- GO; am. (19), 
Regl&ler, April, lD61, No. 100, ett. 6-1- 64. 

Ins 3.09 Mol:tgage guei'anty inauranc . (1) PURPOSE. This rule is 
intended to implement and interpret applicable statutes for the pur
pose of establishing minimum requirements for the ti·ans-action of 
mortgage guaranty insu1·ance. 

(2) DEFINITION. Mortgage guaranty insurance is that kind of in
suunce authorized by section 201.04 (19), Wis. Stats., and includes 
the guarantee of the paymen.t of ~rentals under leases of 1·eal estate 
in which the lease extends for 3 years 01· long r. 

(3) AccoUN'l'ING AND REJPOR'l'ING. (a) The financial position of au 
inwrer Shall be reported annually on the Fire and Casualty annnal 
statement form specified by Wis. Adm. Code section Ins 7.01 (5) (a). 

(b) Expenses shall be r ecorded and reported in accoJ,·clance with 
Wis. Adm. Code sections Ins 6.30 and Ins 6.31. 

(c) Tlie unearned premium reserve shall be computed in accordance 
with section 201.18 (1), Wis. Stats., except that in the case of pre
mimns paid in advance for ten-yea.r policies the annual pro rata fac
tors specified below or compa.1·able monthly pro rata factorti shall 
apply. 

Unearned Factor 
to be Applied to 

Year Premiums In Force 
l ----------------- 90.0% 
2 ----------------- 70.0% 
3 ----------------- 52.5% 
' ----------------- 39.0% 
6 ----------------- 28.0% 

Unearned Fiwtor 
to be Applied to 

Year Premiums In .Force 
6 ----------------- 19.0% 
7 ----------------- 12.0% 
8 ----------------- 7.0% 
9 ----------------- 3.5% 

10 ---------------- 1.0')(, 
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(d) From the premium remaining af'ter establishment of the pre
mium reserve specified in paragi'aph (c) of this subsection, a portion 
equal to the contingency factor prescribed in paragraph (c) of sub
section (4) shall be maintained as a special contingency reservation 
of premium and reported in the financial statement as a liabllity. 

{e) The case basis method shall be used to determine the loss re
serve, which shall include a reserve for claims reported and unpaid 
and a reserve for claims incun·ed but not reported. 

(4) CONTINGENCY RESEIWE. (a) The l"0Se1·ve established in pal'a
graph (d) of subsection (8 ) shall be maintained for 120 months for 
the pul'pose of p1·otecti11g against the effect of adve:t•se economic cycles 
and to penn~t mortgage guaranty insurance companies to comply with 
section 832 (e) of the federal internal revenue code. That po1·tion of 
the special premium reserve established more than 120 months prior 
shall be released and shall no longer constitute part of the special 
i·esei.'Ve and may be 11Bed for usual co1·porate purposes. 

(b) Subject to the approval of the commissioner, the i·eserve shall 
be available only fo1· loss payments when the incuned losses in any 
one yea!' exceed 35% of the coi'l·esponding earned premiums. 

(c) The contlngenc:y factc>r in the rate formula shall be 50% of 
the premium remaining after establishment of the premium reserve 
specified in subsection (3) (c). 

( d) In event of release of the special reserve for payment of losses, 
the contributions i·equired by pa1·ag1·aph ( d) of subsection ( 3) shall 
be treated 011 a first-in-first-out basis. 

(e) Whenever the laws of any other state require a greater un
earned premium nserve than that set forth in subsection (3) (c), the 
contingency reserve of mortgage guaranty insurers organized under 
the laws of that state may be an amount which when added to such 
unearned premium reserve will result in a reserve equal to the sum 
of the unearned premium reserve and the contingency l'ese.rve re
quired of insurers organized under the laws of Wisconsin. 

(5) POLlCY ll'ORMS. All policy forms and endorsements shall be filed 
with and be subject to the approval of the commissioner of insu1·ance. 
With respect to owner-occupied single-family dwellings, the mortgage 
insu1•ance policy shall provide that the borrowei· shall not be liable 
to the insurance company fol' any deficiency arising from a fol'eclo
sure sale. 

l11Jltor71 Cr. Regleter. March. 1957, No. 15, en:. 4-1-57; am. (2) (3). CO 
and (6), Register, J ·anua.ry, 1959, No. 37, ef'f. 2-1-59: am. (4) (c), Register', 
A:ugoust, lOGD, No 4'1, err. 9-1-69; er. (4) (e), Register, Jn.nuary, l!l61, No. 
Gl eft. 2-1-61; am. (2). Register January, 1967, No. 135, err. 2-1-67: am. 
(2) , (3) (o.) and (b). and (<!.) (11.) and (b); r, and recr, (5), ..FC.eglster, 
December". i970, No. 180, err. 1- 1- 71. 

Ins 3.11 Multiple peril insurance contracts. (1) Puru>oSE AND SCOPE. 
(a) Th.is rule implements and interprets sections 201.05, 203.32, and 
204.37 to 204.64 inclusive, Wis. Sta.ts., by enumerating the minimum 
requirements for the writing of multiple peril insurance contracts. 
Nothing herein contained is intended to p1·ohibit insm·ei·s o;r groups of 
insurers from justifying rates or premiums in the mannel' provided 
for by the rating laws. 

(b) This rule shall apply to multiple peril insurance contracts per
mitted by section 201.06, Wis. Stats., and which include a type or 

Register, January, 19'13, No. 206 

J 

I 
e l 

I 
1 
i 

• 


