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Good morning, Chairwoman Ballweg and members of the committee. My name is 

Tyler Jameson, and I’m vice president of government relations at Impossible 

Foods Inc. I speak today in opposition to Senate Bill 82, which would impair our 

First Amendment right to free speech and unduly restrict our ability to accurately 

describe our product in a way that consumers understand. 

 

Impossible Foods makes delicious foods directly from plants, including the 

Impossible BurgerTM, which debuted in 2016 and is now available in restaurants 

and grocery stores across the country, as well as in Canada, Hong Kong, Macau, 

and Singapore. We also produce Impossible Pork Made from Plants and 

Impossible Sausage Made from Plants, which are available nationwide in diners 

and restaurants.    

 

Made for meat-lovers, the Impossible Burger is made primarily of soy protein, 

potato protein, deflavorized coconut and sunflower oil, and the molecule heme, 

which is responsible for the Impossible Burger’s “meaty” smell and flavor.  

 

The Impossible Burger and the other foods we plan to make are not animal meat, 

they are plant-based meat. Our entire reason for existence is to make delicious food 

directly from plants that replicates the taste, texture, and aroma of meat from 

animals, and we want consumers to know it. We would never try to trick 

consumers into thinking they were eating meat from livestock – we do the exact 



opposite by clearly emphasizing to consumers that our food comes from plants. 

That is the whole point.  

 

Since launching in restaurants in 2016 and in retail stores in 2019, we have been 

highly sought after because of what we are—made from plants. Our retail labels 

display the highlighted words “made from plants” with the same prominence as 

“burger,” right on the front of the label. The back says “All flavor. No cow.” 

 

We oppose SB 82 because it will impede our ability to market our product 

truthfully to Wisconsin consumers as what it is: plant-based meat.  

 

If we aren’t able to accurately describe our product in words consumers 

understand, they won’t buy it. Calling the burger “plant-based meat,” combined 

with the ground beef appearance of the burger, lets home cooks know what to do 

with the burger when they unwrap it: cook it like they would ground beef.  

 

In fact, SB 82 will likely increase consumer confusion. If we have to call it 

something like “red ground soybeans” or “plant-based mashed food product,” 

nobody will know how to use it, or we’ll have to go to extreme lengths to describe 

something that can be more simply described by saying what it is: plant-based 

meat.  Similarly, “pork” describes a specific sensory experience, and if we were to 

rename Impossible Pork Made from Plants “Impossible White Protein Made From 

Plants,” consumers would wonder if it will taste like pork, chicken, turkey, etc.  

 

There is no evidence that consumers are confused by what “plant-based meat” 

means, particularly when our label also says “no cow.”  The same consumers who 

understand that turkey bacon comes from turkey, cauliflower rice comes from 



cauliflower, and peanut butter comes from peanuts are all clear that “plant meats” 

come from plants.   

 

Federal labeling laws already prohibit deceptive labeling. The FDA has policies 

and procedures in place to take action against companies that aren’t clear about the 

ingredients in their food products. From a practical and business perspective, 

creating a patchwork of labeling laws—and introducing new standards that will 

have to be interpreted and fleshed out—is unnecessarily burdensome and costly.  

 

We’re a startup company growing fast in markets across the country. To continue 

growing, we need consistency and certainty in the law.  

 

For these reasons, we believe this bill isn’t needed, sets a bad precedent, and seeks 

to prohibit lawful and desirable commercial speech.  We respectfully urge a no 

vote. 

 

 


